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In recent years the Bundeszentrale für gesundheitliche 
Aufklärung has looked at the life circumstances of migrant 
women and men, with a special focus on prophylactic health 
promotion.

Th e work of the Bundeszentrale für gesundheitliche Aufklärung 
takes into account the federal government’s strategy of promoting 
health in children, as well as the national integration plan. People 
with a migrant background are a very heterogeneous group, as we 
know from various studies. With regard to health promotion, vari-
ous factors play a role, such as dependence on the country of origin, 
gender, age, social status, length of stay and immigration generation. 
Th erefore it is incredibly important to take a very close and diff eren-
tiated look at people with a migrant background, that is to say, also 
taking account of existing resources and not just looking at this 
demographic from a defi cit perspective.

We know for example that the more favourable nursing habits of 
mothers, reduced tobacco consumption among girls and lower 
alcohol consumption among young people from countries with an 
Islamic background off er health resources. On the other hand there 
is a less favourable situation in certain groups in the area of health, 
such as in the area of diet and exercise, or in taking advantage of ear-

ly screening and vaccinations. Certain subgroups of migrant women 
and men do not fi nd a way to access health information and services. 
Th e reasons for this could be very diff erent access barriers:

 § cultural barriers (diff ering concepts of health and illness) 

 § language barriers (poor language competence or illiteracy)

 § legal barriers (illegal residence status) 

 § uncertainties about the institutions and services provided by 
the healthcare system in Germany (migrants may not know any 
comparable structures)

 § social disadvantage and experience of discrimination in Germany 

As a result of the occurrence of diff erent problems specifi cally in these 
groups, targeted information, advice and concrete help are especially 
important for them. For many working in the preventive fi eld, several 
questions arise, such as: What characterizes this group? How can 
people with a migrant background be reached and approached? What 
organizational and personnel requirements are necessary?

When it comes to sexuality education, the Bundeszentrale für gesund-
heitliche Aufklärung bears in mind the following criteria and practices 
that are crucial for successful measures to promote health:

 § special services for sub-groups where generic services do not 
suffi  ce; the use of existing structures, services specifi c to certain 
social ambiences

 § participation and co-operation with people and organizations with 
a migrant background when it comes to planning, execution and 
evaluation

 § co-ordinated use of media and personal communication.

Th e legal remit of the Bundeszentrale für gesundheitliche Aufklärung 
regarding sexuality education also demands that we also look at people 
with a migrant background from a conceptual perspective. In order to 
meet this requirement, the BZgA has developed a special migration 
concept, ‘migrants (of both genders) as a target group for sexuality 
education and family planning’. 

Th e goal of our legal remit is to comprehensively empower people to 
have a responsible, healthy, self-determined attitude to sexuality and 
family planning. Th e sub-aspects of this goal are: 

§ promoting sexual and reproductive health (on the basis of the 
work done by the WHO)

§ avoiding and solving pregnancy confl icts

§ creating a social climate that is sexuality and family friendly and 
also open towards diff erent lifestyles, orientations, attitudes and 
values.
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Th ese factors are barriers to sexuality education and family planning, 
but they are also challenges. Th e goal is to respect cultural particu-
larities when addressing migrants of both genders, insofar as they are 
within the legal framework and value system of the Federal Republic 
of Germany.

Winning over key individuals, especially ones with a migrant 
background, who work in health, education and leisure, is crucial. 
However, a diff erentiated target group analysis is necessary in order 
to provide services sensitive to migrants’ needs. Th e state of research 
and the evaluation of media and measures with regard to promot-
ing health, especially in the areas of family planning and sexuality 
education, are not yet suffi  cient for the target group ‘adults with a 
migrant background’. Th e data situation has improved enormously 
for the target group ‘young people with a migrant background’.
 
Th e Bundeszentrale für gesundheitliche Aufklärung has for years 
supported studies of the attitudes and behaviour of young people 
with and without a migrant background towards bodily awareness, 
relationships, sexuality, contraception and AIDS. Th e BZgA is also 
testing migration-sensitive evaluations and studies as part of its 
educational media and measures.

Th e current study on youth sexuality shows that the contraceptive 
behaviour of young migrants has improved signifi cantly in recent 
years. Th e percentage of boys from migrant families not using con-
traception has almost halved in recent years. Th e study also shows 
that religiously oriented young people are more likely to practise 
sexual abstinence than young people who do not feel a close tie 
to a faith. Th is is true for German young people (and equally so 
for Catholics and Protestants) as well as for young people with 
a migrant background (here especially for Muslims, but also for 

Catholics). Among the girls 
with a migrant background, 
it becomes clear that it is the 
young Muslim women, and in 
parallel also those with Turkish 
citizenship, who are sexually ac-
tive to only a very minor extent 
during their adolescent phase.
Th e Sinus-Milieu Study also 
interviewed young people with 
a migrant background, aged 
14–17, about subjects such as 
sexuality and relationships.

When asked about the position of men and women in a relation-
ship, only 65% confi rmed that men and women are equal. It is 
striking that a far greater number of girls (73%) than boys (59%) 
are of this opinion. According to this study, sexuality and commu-
nication about it are laden with fear and taboos in traditional and 
religiously-anchored milieus, and the majority of boys reject equali-
ty between the sexes. Th e Sinus-Milieu Study also asked: how do 
young male and female migrants communicate about the issue of 
sexuality? It revealed that around a third of the 14–17-year-olds 
believed one of the following:

Two-fi fths of the women with a migrant background are current-
ly between 20 and 44, and therefore at an age where the issues 
of relationships, parenthood, bodily awareness, the desire for 
children, sexuality and contraception, but also pregnancy and 
pregnancy confl icts are relevant. One factor that applies to health 
promotion in general is especially true for sexuality education 
and family planning: cultural and religious traditions can be re-
sponsible for people with a migrant background having diff erent 
attitudes and behaviours regarding sexuality, fertility, marriage 
and family. Diff erences in the following areas are particularly 
signifi cant:

 § gender roles

 § communication about sexuality

 § knowledge about sexuality and physical developments

 § assessment and signifi cance of sexuality, marriage and family, 
as well as signifi cance of sexual norms and religious values.

At times this creates sizable barriers to behaviour that would be 
conducive to health. Traditional gender roles and religious beliefs 
can stand in the way of an open, tolerant and emancipated atti-
tude to sexuality education and family planning.

„“The goal of our legal remit is to 
comprehensively empower people 
to have a responsible, healthy, 
self-determined attitude to sexua-
lity and family planning.”
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 § they did not have a problem talking about sexuality

 § that they did not have a problem in principle talking about 
sexuality, but that they preferred to do so with people they were 
close to because of the very personal nature of the subject 

 § that they would prefer not to talk about the subject or that 
preferred not to comment.

Th e subject of sexuality is thus treated very diff erently in families 
with a migrant background, depending on their origin. Just 51% 
of the girls and 41% of the boys with a migrant background get 
any information about contraception in the home. Th e amount of 
sexuality education in the form of an educational conversation is 
particularly low in Turkish families. 

All of the studies show that education is a very crucial factor when 
it comes to communicating about sexuality, contraception and 
relationships. Th at means school has an immense compensa-
tory function with regard to sexuality education and family 
planning. In the surveys, girls and boys with a migrant 
background express a signifi cant demand for information 
about the subjects of contraception, pregnancy and childbirth, 
aff ection and love, and also sexual practices. When it comes 
to subjects of a more taboo nature, such as homosexuality, 
prostitution and pornography, they only have a very small 
amount of interest.

It is pleasing that the Sinus-Milieu Study found that 66% 
of the male and female migrants between the ages of 14 and 17 
thought it was good that there was a public organization such as the 
BZgA, where everyone could get information about sexuality, rela-
tionships and love. However, only half of them would also use this 
facility. 14% reject such an organization because it is (they think) su-
perfl uous. Th e task of the BZgA therefore consists in transforming 
approval in principle into an active willingness to use the service.

We know from our evaluations that the young female and male mi-
grants are most likely to learn about the BZgA through school, and 
also through brochures or mentions in newspapers and magazines as 
well as through the AIDS posters, which are well-known through-
out the country.

Th e Sinus-Milieu Study confi rms that young people prefer youth 
magazines and German media for sexuality education. Two-thirds 
would like to receive their information in German (print media) 
and 90% of the young people use German-language print media. 
At the same time the results make it clear that the milieus ‘reli-
giously anchored’ and ‘not religiously anchored’ require diff erent 
access routes.

When choosing the carrier medium for such education, the inter-
net has the greatest signifi cance. Th e internet is the most important 
medium for boys with a migrant background. Young people are 
incredibly adept at using the internet and are spending more and 
more time online. For that reason it is worth using this medium 
more for information and education campaigns. One example of 
how the BZgA does this is through its website loveline.de, an online 

service for young people. Personal communication is indispensable 
when it comes to many of the target groups that are hard to reach.

Th e project ‘komm auf Tour’ by the Bundeszentrale für gesund-
heitliche Aufklärung reaches many educationally disadvantaged 
young people with a migrant background through its format as 
a participation course in Hauptschulen (non-academic secondary 
schools). Th e goal of the project is to develop young people’s 
strengths in a playful, age-appropriate, resource-oriented man-
ner, allowing them to plan their lives and families. After going 
through the course, more Turkish girls and boys know how they 
can get information about sexuality and contraception. Gender 
stereotypes are believed less often and Turkish girls are more 
interested in getting a job.

Young people are an important target group for the BZgA in 
the area of sexuality education and family planning. Women of 
reproductive age are another. We do not know much about wo-
men migrants of reproductive age. In order to obtain knowledge 
about the diff ering need for information and support regarding 
family-planning matters, the Bundeszentrale für gesundheitliche 

Aufklärung commissioned the study 
‘women’s lives: family planning and 
migration in women’s lives’. Women 
between the ages of 20 and 44 with a 
Turkish or eastern European migrant 
background were asked about their 
migration history, their reproductive 
biography and their current living 
situation. Th e comparison groups 
were west German women without a 
migrant background.

Th e Bundeszentrale für gesundheitliche Aufklärung hopes this 
study will generate relevant results to aid it in implementing its 
services regarding sexuality education, contraception, pregnancy 
and family planning.

Before the presentation Professor Schneider, the new head of 
the Institute for Population Research, will introduce some of the 
central insights and facts about the subject of migration.
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„ “All of the studies show 
that education is a very 
crucial factor when it 
comes to communicating 
about sexuality, contracep-
tion and relationships.”
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